
Salinas Downtown Vibrancy Plan
Community Survey Results

In an effort to gain opinions about downtown Salinas from more people, an on-line
survey instrument was developed.  The survey was open from December 4, 2013
through April 1, 2014.  The survey was also made available in Spanish and two people
completed this version of the survey.  The two Spanish surveys were manually entered
into the English version for reporting purposes.  A total of 571surveys were completed,
which is exceptional response to a voluntary survey.  This report summarizes the results
of the survey.

General Questions – Respondent Information

1. Which best describes where you live?

· In Downtown Salinas   8.2%

· In Salinas 49.2%

· In Monterey County 37.3%

· Other   5.3%

2. Which best describes your living arrangement?

· I own my own home 66.0%

· I pay rent 30.3%

· I live with my parents   3.2%

· I am homeless or live with someone else   0.5%

3. Which best applies to you?

· I work in downtown 53.9%

· I own/operate a business downtown   4.2%

· I own property in downtown   2.1%

· I am a student   0.4%

· My company plans to relocate downtown   1.0%

· None of the above 38.4%



Downtown Workers
The third question was used to ask targeted questions to three groups: downtown
workers; downtown merchants and property owners; and downtown shoppers and
visitors.  The following three questions were directed to the 308 respondents who stated
that they worked in downtown, this respresents just over half of all people who took the
survey.

4. How often do you typically visit downtown shops, restaurants
or events? (responses from 301 downtown workers)

This question reveals that lunch and breakfast or coffee are the most frequent times that
downtown works visit downtown businesses or events.  Only 20% stay downtown after
work; there is tremendous potential for increasing retail sales by enticing more workers
to stay downtown to frequent restaurants and businesses.



5. What best describes your parking habits? (responses from 300
downtown workers)

Over 96% of downtown workers park for free.  Over half of downtown employees have
parking provided by their employer.  Over 42% find free parking on city streets or public
parking lots, including 16% who park in time limited parking and move their cars.  These
16% are using parking that is intended for visitors and shoppers in downtown.  Overall,
these numbers reflect an abundance of free parking and a lack of parking management
in the downtown.



6. What route do you usually take to enter downtown Salinas?
(responses from 270 downtown workers)

· Main Street (from the north) 29.4%

· Sherwood Drive (from the north)   0.7%

· Market Street (from the east)   8.0%

· Alisal Street (from the east)   4.8%

· John Street (from the east)   4.5%

· Main Street (from the south) 29.8%

· Market Street (from the west)   4.5%

· Alisal Street (from the west) 18.3%

These results reveal that about 30% of downtown workers arrive from the north and
from the south, typically using Main Street.  Another 23% arrive from the west, while
17% arrive from the east.



Shoppers and Visitors
The following three questions were asked to those who did not identify themselves as
either a downtown worker, merchant or property owner.  A total of 226 respondents
were in the category which represents about 40% of those who took the survey.

7. What kinds of items would you purchase in downtown
Salinas, if available? (Responses from 222 shoppers and visitors)

· Groceries 42%

· Clothing 35%

· Books 14%

· Electronics   8%

· Crafts   7%

· Gifts   7%

· Antiques   6%

· Music   3%

· Home Décor   3%



8. Which best describes how often you visit downtown Salinas
for each purpose? (Responses from 212 shoppers and visitors)



9. When do you typically visit downtown Salinas? (Responses from
211 shoppers and visitors)



Merchants and Property Owners
The following questions were targeted to downtown merchants and property owners.
There were 36 respondents in this category.

10.  What do you think the City could change to improve your
customers’ experience? (Responses from 26 businesses or property owners)

· Safety improvements for customers 24%

· Attractive streetscapes and storefronts 21%

· Better parking management 21%

· More parking supply 17%

· Convert streets to two-way flow   8%

11.  What comments have your customers expressed about
parking in downtown? (Response from 29 businesses or property
owners)



12.  What kind of customers should we try to attract to
downtown Salinas? (Responses from 26 businesses or property owners)

· Ones with disposable income 27%

· Ones that stay for the day (tourists) 22%

· Downtown workers and young professionals 15%

· Those looking for social connections and families 12%

· Local and regional residents 12%

· Diversity, all kinds 12%



Downtown Mobility

13.  How do you travel to and from downtown Salinas?



14.  What one factor would make you more willing to ride transit
(bus or train) to downtown Salinas?

15.  What suggestions do you have to encourage more
bicycling in downtown Salinas?

· Bike lanes, paths, routes 35%

· Improve safety 20%

· Bike racks and lockers 10%

· Education and enforcement   6%



16.  Do you feel comfortable when traveling in downtown
Salinas?



Downtown Experiences

17.  What kinds of events, if held in downtown Salinas, would
you likely attend?

· Music and concerts 36%

· Farmers market 26%

· Festivals 25%

· Food, wine, beer 14%

· Plays and cultural   9%

18. What is your fondest memory of an experience in downtown
Salinas?

· Parades 23%

· Eating 18%

· Movies 15%

· Shopping 11%

· Events (Farmers’ Market, First Friday)   6%

· Old Town (old buildings)   4%

· Theater   2%

· Sitting   2%

· Rodeo Week Events   1%

· Dancing   1%



19.  Do you feel safe from crime in downtown Salinas?


